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Introduction

The Internet is a key delivery point of the Lilly brand. To build a
strong identity across the entire Lilly Web presence, consistency Is
critical. The following Web brand standards illustrate how Lilly can

achieve a cohesive look and feel across all corporate and affiliate
Web sites.

The Lilly Web brand is expressed through a clean and intuitive
Interface design that allows users to find the information they are
looking for easily. Consistent use of typography, color, and page
layout are the foundation for the Lilly brand online, and the

Interface itself is flexible enough to accommodate the needs of
Individual sites.

Please refer to the Lilly Initial Identity Standards for additional
Information about the new Lilly brand.
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Our Design Elements The Lilly Signature

The Lilly Signature is a specially drawn script that represents our brand. It has the distinctive, personal expression
of a handwritten signature and provides a link to the Lilly heritage. Consistent use of the Lilly Signature builds our brand
equity. For the Web, the color of the Lilly Signature is Lilly Red, which conveys warmth, vitality, and boldness.

The Lilly Signature always appears in the upper right Always use the approved electronic artwork when
corner of each page in the same size, position, and color. reproducing the signature.

For positioning of the Lilly Signature, refer to page 11 of

these standards. To obtain the approved electronic artwork, contact

the Lilly Global Brand Office.
The Lilly Signature may never be resized, redrawn or
altered in any way.
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Our Design Elements The Lilly Brand Line Signature

The Lilly Brand Line —"Answers That Matter.”—is a unique identifier that expresses our values and mission. The Lilly
Brand Line Signature consists of the Lilly Signature and the Lilly Brand Line. Together, these two elements form the
cornerstone of our corporate brand identity. The Lilly Brand Line Signature is used on the home pages of the corporate
and affiliate Web sites. It can also be used on a Lilly sub-site, such as diabetes.lilly.com, which is large enough to have its
own primary navigation.

The Lilly Signature

Answers That Matter.

| |

The Lilly Brand Line

The Lilly Brand Line Signature for Web use

The Lilly Brand Line Signature has been customized The Lilly Brand Line is translated into local languages.
exclusively for Web applications and always appears in the

configuration shown above. The position, size, proportion Do not translate the Lilly Brand Line without approval
and color relationships of the signature elements may from the Lilly Global Brand Office.

never be altered.
To obtain the approved electronic artwork for translated
Always use the approved electronic artwork for the Web. versions of the Lilly Brand Line Signature for Web use,
contact the Lilly Global Brand Office.
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Our Design Elements The Lilly Signature Misuse

Proper use of the Lilly Signature is essential for maintaining and protecting the Lilly brand. The signature should
be reproduced according to the specifications in these standards. Do not change or modify these specifications.
The examples below illustrate misuse of the Lilly Signature. Always use the approved electronic signature artwork.
To obtain the electronic signature artwork, contact the Lilly Global Brand Office.

Lilly

B R

%4 Ly i,
Gy <u A

Do not use the former Lilly logo. Do not distort the signature.

Do not use any color other than Lilly Red. Do not add additional elements, such as a drop shadow,
to the signature.

Do not typeset the signature.
Do not transform the signature.

Do not redraw the signature.
Do not animate the signature.

Do not outline the signature.
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Our Design Elements Our Typography

Our typographic style is clean, precise, and easy to read, exemplifying our commitment to share information. Our
typeface is DIN. It is a distinctive and highly readable sans serif typeface. Helvetica, Arial, and Sans-Serif are the HTML
typefaces to complement DIN.

ABCDEFGHIJKLM OIN Regular

DIN Medium

NOPQRSTUVWXYZ  owsei

DIN Black

1234567890.,%&*
u ' LU ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890

Avrial

ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890
Sans-Serif
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890
Use DIN for navigation buttons, page titles, page subtitles, For content text, designate the standard sans serif type-
and Messages from Lilly. faces, Helvetica, Arial, and Sans-Serif in HTML.
DIN Medium and DIN Regular are the preferred weights. To obtain the DIN typeface, contact the Lilly Global

DIN Bold is only recommended for text set in smaller type.  Brand Office.
Font weights for smaller typefaces can be emphasized to

accommodate on-screen legibility. DIN Light and DIN

Black are not recommended.
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Our Design Elements Our Typography

Listed below are the recommended typefaces for affiliates in Asia.

Traditional Chinese
DF Hei Medium

DF Hei Bold

DF Ming Medium

Simplified Chinese
Kai Sho

Kai Sho Bold

DF Song

Kanji

DF Maru Gothic Medium
DF Maru Gothic Bold

DF HS Mincho W5

Alternate typefaces for languages other than English are
in development.
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Our Design Elements

Our Color Palette

Our primary Web color palette consists of Lilly Red, black, and white.

The secondary Web color palette is for Web use only, and includes light gray, medium gray, and dark gray.

Lilly Red

Black

White

Primary Color Palette

Light Gray Medium Gray
Dark Gray
Secondary Color Palette

Name R G B Web Safe Hex Values | Usage

Lilly Red R:204 G:0 B:0 Hex: CC 00 00 Signature, LINK

Black R:0 G:0 B:0 Hex: 00 00 00 Navigation, Title,Content Text,Rules
White R:255 G:255 B:255 | Hex: FF FF FF | Background Color

Light Gray R:102 G:102 B:102 | *Not Available Subtitle

Medium Gray R:76  G:76  B:76 | *Not Available Messages from Lilly

Dark Gray *Not Available Hex: 33 33 33 VLINK

*Note: Light gray and medium gray are used for graphics only; Hex Values are not needed.
The dark gray is used only in HTML and should not be used graphically.

The Lilly color palette chart, shown above on the right,
contains the primary and secondary colors in RGB and
Hexadecimal values. The Usage column displays the

intended usage for the colors.

These are the recommended colors for use on the Lilly
corporate Web site. For additional on-screen colors, refer

to the Initial Identity Standards.
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Our Page Layout Page Overview

To keep our Web sites consistent with other Lilly communications, our Web standards follow the same “First Things
First” philosophy: the most relevant information appears most prominently. Our site is characterized by white space, rule
lines, photography, DIN typeface, and white as a background. These elements provide clean and uncluttered information
that is friendly and easy to understand.

Note: This exhibit shows a sample Web page E] e 1]

and is not intended to duplicate actual content. ;o w3 B - @ o o A W
G Ferwad Beled  Fane  Gewd Mo reeer  Prin Gl s

T setn B e Mgt | " wrars maeea

Lilly Affiliate %
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it o, sed dine s v i od = 1 b o= i busedn reque peven
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i, g rodtrid srerclason = Epuler ol mhia rab shgend oplic

ulrscorper mumcipd lsoris i U shgup congen =il wst impach. Full Slory

w3 8 comn oo e = Comingid qued man reigusd
capi e, ceanE sl praid o

Mg muiem e sum s e radunk. Tyl Shary v
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== | P e )

The following pages provide basic structure for the
standard and home pages of the Lilly Web site.

The specifications that are provided to you are based on
the Lilly corporate Web site and are recommendations
only.

To obtain the approved templates, contact the Lilly Global
Brand Office.
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Our Page Layout Basic Page Structure

The basic page of the Lilly Web site is composed of six horizontal areas and three vertical columns, as shown below.
These areas are consistent throughout the site. Each horizontal area is delimited by a black rule, 1 pixel thick. The rule
lines are used to separate the category areas. Each column, however, is defined by the alignment of text and imagery.
The width of column 1 is fixed. Widths of columns 2 and 3 are defined by the amount and importance of the content. The
use of more than 3 columns is not recommended.

Column 1 Column 2 Column 3
| | |
[ | | T
=] LI Lilky anil Camgairy [2]=] =] LI Lilky anil Camgairy
FEEN N EEE Y i € 3 A 2 @ ou & & B U
o Farewe Brbel  Hae W BeicMs cooel PR Geoanly e o Forwid Prbed  Hene W MUoMe el PYET Seoanly  de
T setn B e Mgt | " wrars maeea T setn B e Mgt
Header Area Lilly Affiliate E fﬂ z‘ ;Lillr.hﬁiliuh.-
Navigation Area e I Rl wpics nems careers shauf Lilly iniermaiinsal comaci Some 'hm-hm news_carvers shaut Uil internatiosal _comaci Some
Title Area abﬂu‘ LII"‘F » Lemmenity Service bDLI[ LIU}I' = Cammanity Service
[ P | G char | C vty S wwios | A gioandoina B calares | Padeains 0 ek Anas s s | Seachay |G onm aat § ovicy | A nssanicra Proibarey | Eaea e |k Asais

Commusity Sumvicn

Lasern ipaum Soler S areel caretd chur aelpting oM, seddime sy o v Soror il
sore el dakire ragea b el voupel ol erim 5 miren vErian, ou natind el

ol by corper s Iboes il ul iUl 0 e Do oo e e, Duln asber vl aum o ines
dalcr in repretendert vohrarplale =ei g1 rand e conmoual, = B dolare pu gt s
masmbr. 4 wern #3130l soou s o ek oo podignieTun oul blerde peesent | uplsur delet soun
#uss dolor ol guim caeating excepteer Tnk scosEcat copldee ron predent, Tl o o in
culam gl cBcia decm e m ol i ks ol el b Barars ot d e fuge ot Barard Se e faci ke e o

Content Area ——— y | e emne

Bewmalel Fian
M ste |fwupt Durw ] Eamschend Lo Macke Tars 0 kapurs 0B e ciesds, E1 arsn i busias
= o moahA ©3] rete s 1 o4 i pen ] Wi gen e o Sokd s nobed ol pert orke
corpan o ool i peel dar i Qe e o gurd g B, e suls e on s denl
wigra pary rers, bas gk nflene sd ol comceed magisl of dodecerderass viseantur . El sl
har vera ratio bare mener s st

Megun Lo o delor o swal, canescister sdptcing 6, 1ed dam rarery su s cd Sengar
rodund ul Isbare af dolare wagTe Sbqua At st o e & R vesien, qUT narnd
woarcA mar uisrorper nap |sat s nin o SR e con Rt oo

Message Area — P S e —— P p—————— T ——— i T

Footer Area 4[ k8 e 44 4 P s s et o s A maa B G kst e o ol o e ot B S e, |
== [Eerms == = _ e
The header area contains the Lilly Signature right aligned The content area contains the bulk of the information on
to column 3 and the Lilly affiliate or sub-site name, if the page, including text and imagery.

applicable, left aligned to column 2.

The message area contains Messages from Lilly and
The navigation area contains the main navigation buttons. appears right aligned to column 3. Messages from Lilly
The buttons are links to major site areas. does not appear on the home page.

The title area contains the title of that section. A subtitle is ~ The footer area contains the disclaimer copy and links to
added on all standard pages. copyright, search, and site map.
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Our Page Layout Standard Page

Below are the recommended specifications for the Lilly standard page. Every page but the home page on the Lilly

Corporate Web site is based on these specifications.

* Note: Gutter and margin specifications are Column 1 Column 2 Column 3
minimum size recommendations. 179 pixels 15" 241 pixels 28" 241 pixels 36"

1 1 | . |
[ 111 11 |
=] Ui Lilky andl Camgairy 2]
DA o~ m o o o B W

Forwiid Bebad  Hane el Bemoas reeel  Pril  Gesaly B ‘

A | T L ]

Column 1 Column 2 Column 3
[ : I : [ :
=] L1 Lilky and Comgaimy
: -
Faruiid Rebad M el rasgd Py Geoanily e ‘

L T

Header Area-84 pixels —— | ity Artilete P %

Navigation Area-16 piXElS R —— R Mapics _news e abaut Lk Ineralonel tomact _boms
Title Area-36 pixels — about Lilly - community skrvice
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(Comsmmnity Sendice - Larem ipsem dolesin e

4 gk b pom A

o e, g 0 e o
Netmetrsd gt el skt omberriae vieanhe. £L
dredal gpay o ek b et i,

. S T it |t e s
Content Ares-Variable | vy el e 8|
(300 pixels min) et

1w iy i, et i) SStr RS
o s pirpe st Vol o ol Sl £ 69
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= poct e cormequal, et lers cokore ow Al el

ariator. Al iz za o acone of ko s

tadogiodigriza ul B it paesend plaba

deberd migus cuca dofor o qui e pemiaT nCeples

i coosa ool capidaty ran provisent

bk b il W'l {4 B RS

| iLilly Affiliate

Realh hapbcy newn  careers shadt Lilly, iebernatioesl  cooisc Baoms

abﬂut Lll.ljl' = Commanity Skrvice

Dyrae | e shay 1 G erww waiby Swwios | Ansoanipioa Prabares | Eadeareo sk Anain

Community Sumvicn

Laser Ipaum Sler S areel caretd o aelpiice oM, seddime sy o v Soror ]
mrired dokie reagra bopse crad voupel ol ol sl v verien, ous rar i ceerciebor
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Peamated b
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H
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The standard page carries the same look and feel as the
home page but allows for more content.

Use The Lilly Signature on all standard pages.

Do not use The Lilly Brand Line Signature.

When desired, copy may span across columns 2 and 3 for
easier reading. Imagery can accommodate the copy and
should be relevant to the content.
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Our Page Layout

Home Page

The Lilly home page layout is clean and uncluttered to

provide easier access to desired information and to facilitate navi-

gation to other areas of the Web site. Column 1 contains the primary photograph. Column 2 contains the most relevant

information and appears most prominently. Secondary
3 and may contain bullet points and links.

information is organized into distinct, separate sections in column

* Note: Gutter and margin specifications are
minimum size recommendations.

Header Area-98 pixels

Navigation Area-16 pixels
Title Area-42 pixels

Content Area-Variable Size
(300 pixels min.)

Message Area-24 pixels
Footer Area-Not Specified

Column 1 Column 2 Column 3
238 pixels 20" 210 pixels 36" 200 pixels 36
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o cife of oui r cawstm g eocople et
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fempar urk 1= culpa ol oo deserunt
ol s i ard kot doior s e
Farsne darwd facil w1 aomdt
chrind. M, b engar cun ol
i o iecior s po Hgus
e oL vickaehr. £ mafid ighu
O ™

Copryright 9 000 BB Lily 4502 amgurn. S8 ghlt Srsresd. ik | G Bk

I 5 e T [0 ]

The header area is expanded to accommodate The Lill
Brand Line Signature.

The title area is also expanded to accommodate a larg
page title.

y The Lilly Brand Line Signature is used only on the home
page.
er Since the Lilly Brand Line Signature contains the Lilly

Brand Line, Messages from Lilly are not recommended.
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Our Page
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Our Page Elements

Our Imagery

Photography is a powerful tool that, when used thoughtfully, supports and enhances our communications. Photography
is used to represent Lilly worldwide. It should be culturally sensitive, straightforward, modern, and, most of all, relevant.
[llustrations may be used as a supporting visual element. The use of the color red in photography further promotes our

corporate color, Lilly Red.

Primary Photograph

iE222i28

i e e iy

Content Imagery

There are two principal image types: the primary photo-
graph and content imagery.

The primary photograph appears in the upper left corner

of the page and should remain clear of all page elements

other than the horizontal rules. The photograph should be
in color, silhouetted with a white background, and should

not be more than 450 pixels in height. It may bleed off the
top and left side of the page but should not be cropped on
the bottom or right side.

Content imagery appears in the content area and should
relate to the content. Imagery may be in color or black and
white.

Use illustration as a supporting visual element. It may
appear within the content area to represent concepts or

provide supplemental information.

To obtain a library of photographs appropriate for use on

©2000 ELli Lilly and Company
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Our Page Elements

Graphic Elements

All the elements shown below are represented as graphic images and are contained in the Photoshop templates.

To obtain these templates, contact the Lilly Global Brand Office.

Column 1 Column 2 Column 3
|

Lilly Affiliate

Affiliate or Sub-site Name

Navigation Buttons

haaih tapics nems owreers shaut Lilly intermaiional  comtact  Rome

about |_i Lljl' = Commanity Service.

Page Title

W' Bk L el ynw e kel mar ooy and [k wack we e

Lilly Signature

Page Subtitle

Messages from Lilly

Following are the recommended specifications for produc-
ing the graphic elements:

The affiliate or sub-site name is DIN Medium, 18 pt., black.

Affiliate name should be in its corresponding language.

Use only the Lilly Signature or Lilly Brand Line Signature
provided with the Web Standards.

The navigation buttons are DIN Medium, 13 pt., black.
The page title is DIN Regular, 32 pt., black. The title
should be no more than 1/2 the width of columns 2 and 3
combined.

The page subtitle is DIN Medium, 16 pt., light gray.

Messages from Lilly are DIN Medium, 12 pt., medium gray.
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Our Page Elements Navigation

There are four levels of navigation: primary, secondary, contextual, and global. Primary navigation buttons guide the user
through main levels of information and remain the same for each page of the corporate site. Secondary navigation links
represent specific topics within the primary level of information. Contextual navigation links relate to the content in a
specific page. Back links appear below the content title and at the end of the content text to return the user to a previous
level. Global navigation includes links to copyright, search, and site map.

Primary Navigation ——

Secondary Navigation

Contextual Navigation

Back Links —

Global Navigation —[

Primary navigation is constructed graphically. Affiliates Contextual navigation is created in HTML and is used as a

should determine their own subject areas for main levels link to relevant information. Type is specified as size=2.

of information. Back links are created in HTML and the type is specified
as size=1.

Secondary navigation is created in HTML and appears at

the top of the content area, expanding on each main topic. Global navigation is constructed in HTML and appears in

Type is specified as size=1. the footer area. Type is specified as size=1.
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Our Page Elements Content and Footer

The content area contains the bulk of the information on the page, including text and imagery. The content should always
reflect the tone, manner, and personality of The Lilly Voice.

The footer area contains the disclaimer copy and links to copyright, search, and site map.

Costmnity Sendce - Laren ipsem dole siv amet Commusity Saivic

Lasers ipguw #olor d areel caroeed dhur aslpiicing oM, seddiew ey o v ad epor nddunl ot
Vg ey i, e i g vl e e ol facre el dokre reagra bowee eral voiupal ol el ed mivin venien, gue nasl nad ereercitebion
L] e

e oorper musapd Isboes nid ul aliguip £ es oo nodo con segut. Duiz asdon vel aum ad ines
dice in reprokarcer] vohrapiale =i g1 rawree conmounl, vl dola s g s
Pasmr. A v san el scuzEn oo o bl el g
- e doior #l gui meTeating axceplewr Tinl SoTRECEE Capidee ron prTden, Tk SmE e n
Content Ar’ea vy suswed nper e uf i o ‘Culam gl cci chcem rui o ol i e i ek lBarans i doioe uge o Berarnd Sered fed ks ek
o A g g sgra winess ol ool ol s ed gt smnc
S e B ey S B I i e

M sty Lewapat furm 1 B Rsckend Lo Macks lar 0 bagurs O e cieda, B arsn i busias
o o moehi £ Pt s £l i e ed B e eed e of Sokda b ol et ool
orgun i ad impeel dar e Qe e e iguard o B, qwisn muls e o um denl
Frvpra pry e, ban o ot s infleee sd o corcend mag i £l doecerderass vifesnler E| il
sgitar vern raio bare merr s AStier.

Magun Lo prum delor off smal, carasd st adpiing o, 1ed dam ramery su s cd Sengar
srsciuni ul Iabare sl dolare wage siquans At sdlunet i einim ad R YR ien, JUT RaTnd
woarc s ulisrorper nacp |abot a rid Ul Siqup £ 8 S0 RoEs caTagu .

[ el 200 S8 Ly e A righin v eswd Ry | B ME
Footer Area . . e e A et ot s 4 4 2t g e i i e

The bulk of the content is created in HTML using the stan-  The disclaimer copy is determined by the affiliate needs
dard sans serif typefaces: Helvetica, Arial, and Sans-Serif. and is only shown where appropriate.

Type is specified as size=2.

The content title should be in bold.

The footer is also created in HTML and specified as size=1.
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Our Page Elements

HTML Specifications

These basic HTML specifications should be followed throughout the site.

All images, and primary navigation buttons, require <alt>
tags with relevant descriptions.

Each page requires a <title> tag that is relevant to the
page content.

All pages should have <meta> tags with keywords that
include Lilly, Eli Lilly, and Eli Lilly and Company.

To obtain the HTML coding standards, contact the Lilly
Global Brand Office.

©2000 ELli Lilly and Company



