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CHAPTER 16
WEBSITES

Your website is one of the first places people will look for you and chances are it will
be from a mobile device. It’s important to secure a domain for your website as soon as
you determine your business name so that you can ensure what you want is available.
Where most businesses head next is to start setting up their website. They’ll spend tons of
time there so people can find them online. The problem with that, though, is that more
often than not they haven’t built their foundation. So they are slapping a website together
with an inconsistent brand, poor messaging and undeveloped products and services.

The successful business owner, though, secures a domain and creates a sharp page
with some general info about the business and their contact information. They then let the
site sit temporarily until they finish building their foundation. Without the foundation, the
site will receive poor results because there isn’t a set direction or goals. “Temporarily” is
the key word here because search engines look for relevant content and changing content
to find pages to display. Once a foundation has been built, a system and process should
be developed to get the website built while still working on the stuff of the business.
Additionally a process should be developed to perform regular updates to the website.

Information on the website should be clean and easily skimmable. Most people
search websites for answers to questions they have and don’t read it from start to finish
like they would a book. Less information is really more. Think in terms of bullets and key
headings. Also, be careful with the colors you use for words. Be sure they are easy on the
eye and that they are in line with the brand you’ve created. When writing, think about
your ideal client and speak to them. You want them to feel like you are talking to them
when they are skimming your site. Keep that in mind when you write the content. Similar
to networking, be “them” focused instead of “you” focused.

The great thing about websites is that they can be changed often and can continue to
expand. So start with the most pertinent information you are already certain about and
continue adding from there as more information becomes solidified. If you already have a
website, this is a great time to take stock and consider how it represents you and your
company. Are the colors and fonts similar to those you use in your advertising and on
your business card? Is the information about your products and services up to date? Does
the site encourage your ideal client to stay there and learn more?
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Since most people will go to your site to learn about you, a key element is an opt-in
section. This section gives them a chance to be added to your email list and usually has a
free offer that is given as your gift for joining the list. The better the free offer, the more
likely you are to get people to sign up.

SEO is another really important part of websites. SEO stands for “search engine
optimization”. It’s what helps your website show up when people do a search. The
websites with the best SEO take time to really think about what people will type in when
they are looking for their services, usually referred to as keywords. They then use those
keywords in the text that people read and in the computer code for the website. A good
place to start looking for your keywords is by combing through your notes in the first two
sections of the book, “The Foundation” and “The Stuff.”
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Take a look at your website and make note of the things that need to be updated. If
you don’t yet have a website, list the things you think should be included.

What are some keywords that people will type when searching for your services?
These are good things to add to your website.
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What are some ideas of free offers that your ideal clients would like?

Take a look at your competitors’ websites. List what you like and what you don’t.
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Notes & Ideas
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