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Supermarket Layout

Grocery Layout

Service Type

Assisted service

Shopping Method

Basket/trolley

Hand-delivery

Layout Design

Aisles/shelves

Counter-only

Product Display

Open access

Owner-controlled

Space Size

Large/spacious

Small/cramped

Product Variety

Wide range

Limited items

Payment Point

Multiple checkouts

Single counter

Parking Facility

Dedicated lots

Street-side

Entry/Exit

Wide doors

Narrow-entrance

Fresh Produce

Refrigerated sections

Open bins
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Supermarket

Cosmetic shop /
Pharmacy
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e Self Service

e (Can engage with
product

e Quick purchase

e Specialized products

e Expert advice

o Hypoallergenic options
e Product testing

e Trustworthy source

e Personalized service

e (Quality assurance
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